
Campaign Support



What we’ll cover today 

Who, What, When, Why, Where, How?!



WHAT is campaigning? 

All campaigning means is 
communicating to as many people as 
possible and showing them why they 
should vote for you

Campaigning = votes



WHO are you campaigning to?!

Uninterested
Informed
Knows something but 
may think they know 
everything. Share 
some facts and test 
their knowledge.

Interested
Uninformed
Interested, but 
doesn’t know much. 
Explain the 
information to them 
and check that they 
understand.

Uninterested
Uninformed
Does not know 
about the topic 
and does not want 
to. You may have 
caught them at a 
bad time. Offer 
them a leaflet and 
let them know 
they can contact 
you 

Interested 
Informed
Knows a bit about 
the campaign, 
wants to know 
more. Make sure 
to listen to what 
they say to find out 
what they want to 
know.



WHEN do you campaign? 

Campaigning can 
begin Friday 25th

February from 09:00

Presenter
Presentation Notes
There can be no campaigning before this time! 



WHEN do you campaign? 

Presenter
Presentation Notes
Get one of these written up, prior to the start of elections, for you and your campaign team. This gives everyone an idea of what they should be doing and ensures that everyone is prepared for key times during the week (Question Time etc) as well as being able to ensure you all get rest periods throughout the week. 



WHERE to campaign…

Presenter
Presentation Notes
Year on year, candidates focus most of their campaign in reception. It is a good spot for finding students, but think of alllll the other areas on campus that you can campaign. Library? Outside lecture spaces? StUdio? The canteen? Sports fields? The bus stop? Think outside the reception box! 



WHERE to campaign…

Presenter
Presentation Notes
Following two years of being predominantly online, it might also be a good idea to vary the way you are campaigning between in-person, and online. You could host a live Q&A on Facebook or Instagram, or record a short video of you talking about what you’d change if elected.



HOW? Campaign Team
Can be really useful for when you’re 
busy, have deadlines, or just need a nap! 
Things to consider: 
• When are they available?
• Do they have time? 
• Let the people in your team know what you need from them at the 

beginning 
• Remember, if someone in your campaign team breaks a rule, so do 

you.
• You don’t have to have a campaign team! Plenty of candidates have 

won without one



What brands?

Presenter
Presentation Notes
Your campaign message could have a campaign theme – a play on your name? Think about a colour as well – this might link with your name or campaign ideas. Having a theme running through all your publicity can make your campaign stand out and stick in students’ minds. 



HOW? Create a BRAND (Campaign Messaging)

• Eilidh Fulton 
(GCU Students’ 
Association)

Presenter
Presentation Notes
Your campaign message could have a campaign theme – a play on your name? Think about a colour as well – this might link with your name or campaign ideas. Having a theme running through all your publicity can make your campaign stand out and stick in students’ minds. 



HOW? Create a BRAND (Campaign Messaging)

Presenter
Presentation Notes
Your campaign message could have a campaign theme – a play on your name? Think about a colour as well – this might link with your name or campaign ideas. Having a theme running through all your publicity can make your campaign stand out and stick in students’ minds. 



HOW? Tagline…



HOW? Getting the message out…

Presenter
Presentation Notes
Your campaign message could have a campaign theme – a play on your name? Think about a colour as well – this might link with your name or campaign ideas. Having a theme running through all your publicity can make your campaign stand out and stick in students’ minds. 



HOW? Getting the message out…

Presenter
Presentation Notes
Your campaign message could have a campaign theme – a play on your name? Think about a colour as well – this might link with your name or campaign ideas. Having a theme running through all your publicity can make your campaign stand out and stick in students’ minds. 



HOW? Publicising your campaign…

Digital Campaigning Pack 2022 (ltsu.co.uk)

Presenter
Presentation Notes
Your campaign message could have a campaign theme – a play on your name? Think about a colour as well – this might link with your name or campaign ideas. Having a theme running through all your publicity can make your campaign stand out and stick in students’ minds. 

https://www.ltsu.co.uk/pageassets/studentvoice/elections/candidatehub/Digital-Campaigning-Pack-2022(1).pdf


HOW? Publicising your campaign…

- Poster blindness 

- Posters and banners 
- Sustainability 
- Cardboard (reusable/recyclable) 

Presenter
Presentation Notes
Marketing is a reminder – don’t rely on this, it’s not what gets people to vote (talking to students)



HOW? Write your manifesto! 



HOW? Campaign Tips
• Focus on getting people to vote in the first place

• Be honest! 

• Appeal outside of the SU 

• Speak to voters directly (listen to students!)

• Don’t talk about the opposition

• Get beyond clichés – don’t assume students are all the same  

• PLAN, PLAN, PLAN!! 



HOW? Campaign budgets 

• You have a £40 allocation for your budget 

• We provide you with up to £20 and you 
provide the other £20 of spending

• You must email your expenses form to 
LTSUElections@leedstrinity.ac.uk with all 
your receipts attached 

• You can NOT go over this amount! 

mailto:LTSUElections@leedstrinity.ac.uk


HOW? Campaign budgets 

• Plan out exactly how you are going to spend 
your money in advance

• If in doubt check before with the Deputy 
Returning officer before spending your budget

• You don’t have to spend it all



HOW? Stick to the rules
1. Candidates may not campaign until after the final Candidates Briefing has taken place. This means no flyers, posters, 
wearable items associated to a candidate’s campaign or other means of written publicity can be displayed before this 
time. This also extends to Facebook pages for your campaign and any other similar use of alternative social media 
channels. Please note that conversations are not included in this definition of campaigning and therefore is permitted.

2. Candidates may only alter, move or remove their own campaign materials.

3. Campaigners may only use mailing lists where lawful to do so. In most cases this will require the consent of the 
members on the list to use their details for election purposes.

4. Students’ Union student staff and sabbatical officers are not allowed to campaign for themselves or on behalf of any 
candidate whilst working for the Students’ Union or wearing a Students’ Union uniform.

5. The Union will not endorse a candidate and candidates must not state in election publicity that their policies have 
been endorsed by the Union or make reference to individual members of staff. Union staff will not endorse candidates. 
Sabbatical Officers are not considered as Union Staff.

6. Candidates are not allowed to affix posters to the University reception, Atrium painted walls or other locations as 
directed by the DRO.

7. The LTSU logo and Leeds Trinity University logo are not to be used in your campaigning publicity.



HOW? Stick to the rules

Campaign Teams

1. Candidates are responsible for any activities carried out by 
their campaign team

2. There must be no ‘negative campaigning’ such as candidates 
or their campaign team making unsupported attacks or 
challenges on another candidates manifesto or personal nature
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